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				    In 1997 Dirk 		
				    Fleischmann foun-	
				    ded a trailer rental
				    and started to sell 
				    chocolate bars, 	
which over the years evolved into the 
formation of a conglomerate. The enter-
prises allowed his art to interfere with 
economies of production, retail and 
consumption in a local context.

In 2006 he expanded the economic ope-
rations to Asia and followed the paths of 
multinational enterprises through interna-
tional political frameworks into globalized 
production schemes: Kiosk snack retail, 
trailer rental, chicken eggs, solar energy, 
game show, virtual real estate, chande-
lier manufacturing, reforestation and a 
fashion label. His quasi-entrepreneurial 
activities are experimental, fully functio-
ning models, which confront commercial 
structures.

His strategy is to create provisional 
conditions, to recuperate societal fields, 
which seem to be occupied by conglo-
merates. Fleischmann uses business to 
scrutinies economic forms. He inhabits 
such forms with his art to participate in 
the same field just as other corporations 
do.

				    He aspires to chal	
				    lenge capitalist
				    structures with
				    artistic and aesthetic 
				    means in a playful 
mode of critique. The financial profit 
of the projects create the budget for 
the next artistic enterprise. Thus every 
project is a transformation of the earlier 
ones.

Above that, this modus operandi makes
him less dependent on art institutions 
and the art market.

A business world that is driven by the
power of capital creates absurd dyna-
mics:
How come that one and the same corpo-
ration may run a construction business, 
an insurance company, build ships, de-
velop electronics and make cars?

This is certainly not because a multi-ta-
lented genius is heading the conglo-
merate. It is not a matter of individual 
expertise. Yet the conglomerate can start 
any business at any time. This is the 
power of money, the god of commodities 
as Marx called it. It is the all-mightiness 
of capital.

				    The artist finds this 
				    schizophrenic and 
				    symptomatic of the 
				    stage of capitalism 
				    that has evolved 
with the drive for diversification as a 
growth strategy in the second half of the 
20th century. The multinational corpo-
ration is the central field of his artistic 
research and it is also the reason why he 
has been based in Korea, the country of 
the 재벌 (Chaebol).

Fleischmann’s practice withstands the 
pressure of profit maximisations. His 
operations may be slowly, complicated, 
failing and funny. Moreover it resists a 
spectacle of images. His art is a critique 
of image representation and the eco-
nomy of attention: How to translate a 
visible or invisible, material or immaterial 
process into an artistic form that may be 
experienced by a viewer?

Fleischmann avoids common documen-
tary methods. Instead he is taking the
viewer on a „detour“ to access the topics
of his projects from an abstract and 
unexpected perspective. He creates irri-
tating situations that trigger the imagina-
tion of the viewer in an associative way.
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					     Dirk Fleischmann 
					     started mykiosk 
					     in 1998 in his studio 
					     at the Staedelschule 
art academy. He bought four boxes of 
different sweets in a wholesale shop 
and was offering them on a table in 
his studio for self-service. Some peo-
ple paid, some did not. Nevertheless 
this lead to a profit, that he reinvested 
permanently in buying new products.

He kept each box that was bought for 
mykiosk and noted the date of purcha-
se on the bottom of the box. The bo-
xes were used for different temporary 
installations. 

Every year Fleischmann conceived a 
report in the form of a lecture perfor-
mance, where he explained the growth 
of the business. The lecture was an 
endless recitation of numbers, profit 
and turnover combined with photogra-
phic slides of the empty boxes.

The project stopped when the artist 
graduate from the Staedelschule in 
2002. The profit was invested in the 
realization of new projects, e.g. myso-
larpowerplant. The development of the 
subsequent business projects evolved 
in the formation of myconglomerate.

01
mykiosk
1998 → 2002

0
1

m
ykio

sk
P

ag
e

0
3

 o
f 4

1
19

9
8

 →
 2

0
0

2



m
ykio

sk
P

ag
e

0
4

 o
f 4

1
19

9
8

 →
 2

0
0

2
0

1



m
ykio

sk
P

ag
e

0
5

 o
f 4

1
19

9
8

 →
 2

0
0

2
0

1



					     In 1997 Fleischmann 
					     bought a trailer to 
					     transport his 
					     paintings. He set it 
up as an official trailer rental, which 
was published in the yellow pages.

Later in 1999 Fleischmann defined 
mytrailerrental as a part of myconglo-
merate art project. 

The rental system was reduced to two 
elements: the trailer and the telepho-
ne number through which customers 
could reach the business.

Fleischmann was fascinated by the 
form of the trailer rental as an inter-
vention in the public domain without 
any symbolic or metaphorical ambition.
The bare form of the trailer itself ma-
nifesting its own presence in the world 
of buisness, was considered relevant 
by Fleischmann, in a time, where bu-
sinesses became so much more than 
their core purpose.

No vehicle fleet, no office, no shop, no
logo, no branding, no administration.
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					     mychickeneggpro-
					     duction utilizes a 
					     chicken coop, which
					     was designed by 
					     Rosemarie Trockel. 
Fleischmann won a sculpture compe-
tition and got the permission to built 
Trockels design in the outdoor area of 
a public school in Frankfurt.

A significant detail of Trockel‘s const-
ruction plan is the big window on the 
backside of the coop: People inside 
the school and the chicken inside the 
coop can watch each other.

The artist made announcements in the
local newspapers and distributed 
flyers to households. He found Mr. 
Beier, a pensioner, who was living only 
two blocks away.

He took care of the five Wyandotten 
chicken. School children today are 
well aware of the horrors of factory 
farming. The artist wanted to show 
the beyond-visual beauty of small 
scale, self-organized activities as part 
of their learning environment at the 
school.
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					     Fleischmann realized 
					     mysolarpowerplant
					     in September 2004 
					     and it was financed 
					     from the profits of 
his earlier projects such as mykiosk, 
mytrailerrental or mychickeneggpro-
duction.

This power plant produced electricity,
which was sold to the local electricity
provider in order to be offered to 
regular consumers as regenerative 
energy. The solar system consists of 
36 solar panels. It produced app. 1200 
kWh per year, which is the average 
consumption of a person in a german 
household.

The system was placed on the roof 
of the Staedelschule art academy in 
Frankfurt where the artist had studied 
as an art student.

The artist grew up in the next village 
to the nuclear power plant Grafenr-
heinfeld, which was constructed in the 
year of his own birth. The Chernobyl 
desaster happened when he was 11 
years old and made all the childhood 
fears become a potentiual reality. When 
he was 14 he learned about the emer-
gence of photovoltaic technology and 
it was an symbolic act of emancipation 
for him to become an electricty
producer himself and to be able to con-
tribute the amount of his own electrici-
ty consumption to the public grid.
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					     mystopshow is a 
					     collective game 
					     show. The game is 
					     easily comprehended. 
The player attempts to stop a cer-
tain time period (e.g. 10:00 seconds) 
as precisely as possible with a stop 
watch, without seeing the display.

mystopshow is an ongoing project in 
several variations, which are specifical-
ly developed for different situations.

Why does an audience enjoy game
shows on TV, to watch other people 
having fun and winning prices?

Isn‘t it much more fun to create your 
own game show and experience the 
joy of ludicrousy together with others?
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					     Fleischmann used 
					     the 3-D building tools 
					     of Second Life (SL), 
					     an internet-based 
					     virtual world, to cre-
ate an exact virtual replica of the Art 
Space Pool (Seoul) exhibition space.

The intention of the project was to sell 
this ‘virtual real estate’ to the Art Spa-
ce Pool institution.

The exhibition space was locked du-
ring the exhibition period and there 
was no art object on display. Instead 
the exhibition visitors were directed to 
the nearby PC Bang (Korean Internet 
Cafe), where they could log in to the
virtual world of Second Life and explo-
re the digital replica of Art Space Pool.

For the exhibition opening the com-
plete PC Bang was rented so that 45 
exhibition visitors could log in simulta-
neously.

The visitors were brought on a journey 
to experience the transition from the 
material space into the virtual space 
of the exhibition hall. The online avatar 
and the material self coexisted in the 
parallelity of its digital and the material 
presence.
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					     myfashionindustries 
					     is a project about 
					     free-trade zones. 
					     It triggers issues of 
					     commodity fetishism 
by redefining the oft-obscured relati-
onship between labour and commodity. 

The project discloses the production 
process of the designs with an exten-
sive documentation method and rela-
tes it to the wider trade perspective in 
a global context. 

Buyers of a shirt get access to the 
video archive on the myfashionindsu-
tries.com web-site, that shows how 
the shirt was manufactured, who fa-
bricated the garments and the urban 
context where the production actually 
took place. 

The Made in North Korea shirts were 
manufactured in the Kaesong Industri-
al Complex and the Made in the Philip-
pine shirts was produced in the Cavite 
Economic Zone (Rosario).
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					     myforestfarm 
					     (Philippines) is a 
					     reforestation initiative 
					     that serves as an 
artistic research project about carbon 
dioxide sequestration. 

It is a forest - laboratory for aesthetic 
experiments to demonstrate the com-
plexity regarding identification, valida-
tion and verification of carbon dioxide 
absorption from the athmosphere. 

The trees were planted back in 
2008/2009 as objects of observation 
to represent the effects of photosyn-
thesis, (e.g. organic growth; biomass 
creation; carbon dioxide capture.) 

The project suggests artistic methodo-
logies and alternative economic models 
as an expansion to financial instru-
ments (e.g. Carbon Credits) implemen-
ted by the United Nations Framework 
Convention on Climate Change (UNF-
CCC). 

The project has been conceptualized 
by Dirk Fleischmann and developed in 
collaboration with Thomas Daquioag, 
Rodolfo Ferrer and Renato Habulan. 

More info on 
www.myforestfarm.com
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					     mychandelierchohab 
					     is a group of artistic 
					     practitioners, who 
					     share the same 
					     interest in making 
chandeliers. They are equal in the sen-
se that none of them has any previous 
experience or knowledge of making 
chandeliers.

mychandelierchohab is an environment 
of self-learning and self-organisation.

“Chohab” means “cooperative” in Ko-
rean, which defines the working rela-
tionship among the members of the 
group: 

Every maker is the author of their 
individual production and keeps their 
rights on their individual pieces, but 
the products are exhibited collectively.

The cooperative produces site-specific
chandeliers. 

This initiative explores the relations 
between art, craft, design and how an 
object may become meaningful. How 
does an object become a lamp? How 
does a lamp become design? How 
does design become a chandelier and 
how does a chandelier become a work 
of art?
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mychandelier-
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2012 → ongoing
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					     myconceptstore is a 
					     shop displaying a 
					     variety of art works 
					     and products that I 
					     have addressed  
through my economic art projects for 
the past decade. 

The exhibition visitors may purchase 
the displayed commodities.

Many biennales nowadays appear simil-
ar to art fairs and vice versa. And they 
often go hand in hand. 

myconceptstore was designed as a 
space of its own within the biennale 

architecture. The entry to the store 
was an exit from the biennale into a 
commercial space.

The artist, who is not represented by 
a commercial art gallery wanted to 
take advantage of the chance to make 
some money out of the biennale fancy, 
because no chance for him to sell his 
work at the next art fair.

myconceptstore 
Gwangju Design 
Biennale, 
2011
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					     myfashionshow is a 
					     performance about 
					     the Made in North 
					     Korea project. 
					     The exploration of 
					     the Gaesong Indust-
rial Complex special economic zone is 
transformed into an immersive theater 
environment that leads the spectator 
on an imaginary business trip from 
South to North Korea. 

Moving from the lobby, across the the-
ater and backstage, becomes an ima-
ginary journey through the borderlines, 
production conditions, business privi-
leges, educational purposes and media 
rhetoric around the Gaesong Industrial 
Complex. 

The activities are centered around the 
catwalk, which divides the stage into 
two parts. The models move in slow 
motion as a counter statement against 
the speed of the fashion industry, whi-
le master of ceremonies Young June 
Lee guides spectators through the 
evening, performing live critique in the 
style of a Brechtian moderator.

While the myfashionshow trip is ima-
ginary, the protagonists are authen-
tic. The owner of the factory, where 
the garments were produced, grants 
the spectators an audience while the 
seamstress is re-enacting the sewing 
of the original sample shirts in real 
time.

myfashionshow
Festival BOM
Arko Theater
Seoul
2011
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					     The 162 eggs were 
					     produced within two 
					     and a half months 
					     in mychickeneggpro-
					     duction project. The 
					     title “One Hundred 
					     and Sixty Two out 
					     of Two Billion Eggs” 
					     relates these parti-
					     cular eggs of my 
					     project to the total 
amount of eggs produced in Germany 
in the same period.

Slides of 162 eggs are shown as a 
non-stop slide show with fade effect. 
The size of the projected image  
is similar to the real size of the eggs. 

As a metaphor for evolution, the series 
shows the hilarious beauty of small 
differences and imperfection.

162 out of
Two Billion Eggs
Moderna Museet 
Stockholm
2016 

c/o Atle 
Gerhardsen
Berlin
2004
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The price of the stop watches is 
varying according to the invested 
amount of time (36.000 - 330.000 
KRW). 

This is an ironic project about creati-
vity and the artist’s touch. It makes 
identical mass produced watches look 
even more the same, but distinguishes 
the objects conceptually.

10:00 
(mytenseconds) 
Gwangju Edition
Stop watch with 
invested time,  
dvd, box, 
signed tag. 
Edition: 10
2011
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					     Fleischmann makes 		
		   			   timepieces by hitting 	 	
					     the timer of each 
					     watch at exactly 
					     10:00 seconds. The 		
					     price of the stop 			
					     watches varies 
					     according to the 
					     amount of time 
					     invested to achieve 
					     the goal. It took him 
between 3 and 45 minutes to capture 
the time precisely, which was all docu-
mented with videos. 
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					     The installation 
					     represents the bio-
					     mass accumulated by 
					     the 1523 trees from 
					     myforestfarm in 
					     2008. As a 10 years 
					     survey, Fleischmann 
					     measured the tree 
					     circumferences with 
					     necklace chain 
					     instead of tape mea-
sure. From the individual chains of 
each tree, 1523 necklaces were then 
created. In the installation they are tied 
together and suspended in a circular 
form. The footprint of the circle equals 
the accumulated diameter of all tree 
trunks.

It is an aesthetic approach to the 
scientific challenge to measure the 
growth of a tree and the resulting car-
bon dioxide captured from the atmo-
sphere.

The void space could be seen as a 
phantom of the gaseous transforma-
tion of carbon dioxide into oxygen 
during the creation of biomass through 
photosynthesis. The work evokes en-
gagement with the complexity of eco-
logical problems through an aesthetic 
experience and imagination.  

A Decade of Bio-
mass Measured 
with Necklaces
Installation with 
necklaces, dimen-
sions variable
Commissioned by 
Seoul Media City 
Biennale
2018
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					     This particular image 
					     represents the 
					     Mango - 02 tree from 
					     myforestfarm. The 
					     photogram captures 
					     the real size of the 
					     necklace as it was 
					     tied around the  
actual tree that it measured. The pho-
togram is presented in a horizontal 
way as if it shows the cut through the 
tree trunk, which remains not yet to be 
seen in a living tree.

The invisible carbon dioxide capture is 
in the biomass of the tree trunk and 
this photogram suggests a visual form 
that lets the beholder imagine the 
transformation of carbon dioxide into 
oxygen, and biomass.

The photogram technique is used 
here not in a nostalgic way. It is rather 
the suitable medium for this project, 
because it captures objects in real size.

The photograms are for sale and the 
sales could raise capital for a refo-
restation project as an alternative to 
the mechanisms of the regular Carbon 
Credit market.

Mango - 02 
as at 19 May 
2018
[How to Capture 
the Circumfer-
ence of a Tree], 
Photogram
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